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Broward League of Cities

⌬

69th Annual Dinner Recap
⌬

Sponsor-focused Posts June - July

⌬

Year-to-Date Digital Totals

Total Posts

164

Impressions

42,164

Engagements

2,009

Audience

3,425

Video Views

6,705

⌬

Monthly Totals for Social

⌬

Monthly Totals for Social June

⌬

Monthly Totals for Social July

Total Posts

3

Total Posts

30

Impressions

2,127

Impressions

6,194

Engagements

52

Engagements

572

Audience

3,409

Audience

3,425

Video Views

177

Video Views

218

The League's social media performance continues to demonstrate a strong digital presence, generating more
than 42,000 impressions, 6,700 video views, and 2,000 engagements so far this year. The League has also
continued to grow its audience, reaching more than 3,400 followers, demonstrating sustained visibility and
engagement e en d ring its off season

While the League was on a break during June and July, its social media channels continued to maintain a strong digital
presence, generating more than 8,300 impressions and 750 engagements across the two months. The League also
continued to grow its audience, reaching 3,425 followers by the end of July, demonstrating continued visibility and
audience interest during the off-season.
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⌬

Annual Dinner Landing Page

Post Engagement

44

Sponsor Posts

20

Sponsor Post Impressions

2,393

The Annual Dinner landing page was the website’s highest-performing content page, generating more than two hours of
cumulative engagement and reinforcing the event’s role as a flagship League program and key driver of member
engagement.
 

Through a dedicated post-event recognition campaign, sponsors received ongoing visibility and measurable digital
exposure, enhancing the overall value of their investment.
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⌬

Dinner Program Stats

⌬

Top 3 Performing Posts by Engagement for June

Total Bit.ly Scans

168

Impressions

96

# of People Who Read

89

Average Read Time

:03:23

Page View

359

Sessions

302

Users

192

Engagement Time

2:33:54

The Annual Dinner digital program generated strong engagement, with attendees spending more than three minutes on
average reviewing content. The results demonstrate successful adoption of the digital format while providing meaningful
visibility for event information, sponsors, and award recognitions.
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⌬

Top 3 Performing Posts by Engagement for July
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Why I Ran Video Series 2025-2026
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Total Number of Posts

64

Total Number Shares

50

Total # of Views

9,811

Total # of Impressions

9,002

Engagement Rate

189.00%

 The "Why I Ran" series consistently ranks among the top-
performing posts, helping humanize local government leaders and
connect audiences with the people behind public service.
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4 190 229 1 5.10% Total # of Views 9,811

3 368 460 1 12.20% Total # of Impressions 9,002

3 362 344 1 8.70% Total Shares 50

3 490 383 1 10.90% Total Engagement Rate 189.00%

3 1,976 352 17 8.60% — —

3 966 1002 4 6.70% — —

3 195 208 0 4.50% — —

3 287 514 2 6.70% — —

3 241 350 0 2.50% — —

3 329 329 14 14.40% — —

3 225 225 0 7.60% — —

3 350 350 0 13.40% — —

3 324 324 0 17.60% — —

3 378 378 0 18.70% — —

3 683 481 0 4.80% — —

3 203 486 3 9.50% — —

3 278 502 1 14.40% — —

3 165 353 2 5.90% — —

3 246 239 0 6.50% — —

3 321 360 1 5.90% — —

3 1,234 1,133 2 4.40% — —

Mayor Steve Breitkreuz

Mayor Joyce L. Davis

Mayor Michelle J. Gomez

Mayor Todd Drosky

Mayor Felicia Brunson

Deputy Jacqueline Guzman

Councilmember Chad Volkert

Vice-Mayor Nancy Metayer Bowen

Commissioner Letitia Newbold

Commissioner John Brodie

Vice Mayor Henry Mead

Commissioner Melissa Dunn

Mayor Rich Walker

Mayor Dean Trantalis

Commissioner Krystal Patterson

Commissioner Joshua Simmons

Assistant Deputy Mayor Latoya Clarke

Commissioner Shawn Cerra

Commissioner Luis Rimoli

Mayor Scott Brook

Commissioner Joe McHugh

Showing 21 of 21 Rows
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Website
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Website Sessions
(Jun 1, 2026 - Jun 30, 2026)

2026-06-28 859

2026-06-22 475

2026-06-26 468

2026-06-23 437

2026-06-20 379

2026-06-15 366

2026-06-19 363

2026-06-21 343

2026 06 29 317

8,255
Sessions

GA4
Total Users  74%

2026-07-03 213

2026-07-01 205

2026-07-02 98

2026-07-06 88

2026-07-15 84

2026-07-13 84

2026-07-09 82

2026-07-11 78

2,079
Total Users

GA4
Views  74%

2026-07-03 255

2026-07-01 242

2026-07-02 136

2026-07-13 128

2026-07-06 123

2026-07-15 120

2026-07-09 120

2026-07-27 96

2026-07-11 94

2026-07-16 93

2026-07-21 88

2026 07 17 86

2,784
Views

Website traffic was concentrated around League events, advocacy initiatives, and member resources, indicating strong
interest in both the League's programming and its role as a regional leadership organization.
 

Top Three Pages
1. Events Page
2. Solid Waste Authority
3. Municipal Members
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⌬

Public Relations

Number of Clips YTD

71

AVE (Online + Print) YTD

81,662,641

Online & Print Readers…

81,662,641

July 2026 PR Report: N/A
June 2026 PR Report: N/A
May 2026 PR Report: N/A
April 2026 PR Report: https://app.criticalmention.com/app/#/report/a43c8f86-f35d-4eca-a122-ee474fba4aa6 
March 2026 PR Report: N/A
F b 2026 PR R h // i i l i / /#/ /8d68df30 0129 4d15 8 b 049 247d2

328
 67%

282
 70%

1h 32m 20s
 80%

357
 77%

0.00
0%

1,300
 74%

0.00
0%

264
 47%

264
 47%

6s
 50%

325
 47%

0.00
0%

862
 47%

0.00
0%

185
 118%

185
 118%

—
0%

229
 120%

0.00
0%

604
 116%

0.00
0%

175
 82%

175
 82%

23s
 156%

204
 82%

0.00
0%

575
 82%

0.00
0%

136
 13500%

136
 13500%

10s
 100%

163
 16200%

0.00
0%

447
 14800%

0.00
0%

132
 4300%

133
 4333%

—
0%

154
 7600%

0.00
0%

432
 6071%

0.00
0%

105
 7.08%

89
 14%

15m 44s
 25%

132
 2.22%

0.00
0%

395
 11%

0.00
0%

73
 77%

73
 77%

—
 100%

88
 77%

0.00
0%

240
 77%

0.00
0%

45
 21%

38
 22%

32m 46s
 167%

49
 20%

0.00
0%

200
 3.85%

0.00
0%

41
 21%

22
 31%

7m 45s
 36%

46
 28%

0.00
0%

135
 8.00%

0.00
0%

36
 66%

29
 60%

20m 33s
 57%

41
 56%

0.00
0%

218
 54%

0.00
0%

36
 50%

36
 50%

—
0%

41
 53%

0.00
0%

116
 50%

0.00
0%

36
 96%

36
 96%

—
 100%

41
 97%

0.00
0%

116
 96%

0.00
0%

/

/page/4/

/page/6/

/events-bloc/list/

/events-bloc/category/meetings/list/

/events-bloc/category/coffee-with-the

/comprehensive-solid-waste-system-

/page/2/

/associate-members/

/students/scholarship-program/

/municipal-members/

/page/3/

/page/9/

Showing 63 of 493 Rows
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0 5 0 66 0 — — — — —

0 100,821 0 81,561,820 0 — — — — —

$0.00 $1,313.00 $0.00 $3,226,182 0 — — — — —

0 0 0 0 0 — — — — —

$0 0 0 0 0 — — — — —

0 0 0 0 0 — — — — —

$0 0 0 0 0 — — — — —

N/A Positive N/A — N/A — — — — —

N/A Scholarship Applica N/A Nancy Metayer + Presid N/A — — — — —

# of Clips

Est. Audience (Print + Online)

Pub. Value (Print + Online)

TV Audience

Pub Value (TV)

Radio Audience

Pub Value (Radio)

Sentiment

Notable Mentions

Showing 9 of 9 Rows
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