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Key Insight: Year-over-Year Growth

⌬

Top 3 Performing Posts-March

⌬

Year-to-Date Digital Totals

Total Posts

44

Impressions

12,880

Engagements

603

Audience

3,342

Video Views

3,306

Video performance has increased significantly compared to the same period last year, driven primarily by
Facebook, indicating a substantial expansion in video visibility and distribution.
Video content is gaining momentum as a viable channel for audience reach and engagement.

Net Audience Growth

10%↑

Facebook Video Views

5,950% ↑

Video Views

10,450%↑

Cross-Channel Insight
Audience Growth: Increased from ~1,700 to 3,342 → audience nearly doubled, signaling expanded reach
and awareness
Video Performance: Jumped from 429 to 3,306 views → video is emerging as a primary driver of visibility
Impressions: Increased overall but show month-to-month variability, Opportunity to include Callt to Actions
Website Traffic: Maintains historic patterns of spike surrounding scholarship program and annual dinner

Broward League of Cities
March 1st, 2026 - March 30th, 2026

1/7



⌬

Monthly Totals for Social-March

Total Posts

12

Impressions

3,438

Engagements

70

Audience

3,342

Video Views

633

Followers increased to 3,342 (continued growth)
12 posts (down from 20 in February)
3,438 impressions (↓ from 5,000 in February)
70 engagements (↓ from 180 in February)
633 video views (slight decrease from 641 in February)

Facebook Video Views 380
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⌬

Instagram

⌬

Why I Ran Video Series 2025-2026

Instagram Views 159
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Content is reaching new audiences beyond the existing base.
Reels drove 82.1% of all views
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Total # of Views

6,303

Total # of Impressions

5,070

Engagement Rate

1445.50%

Featuring local leadership on video strengthens community connections and drives higher engagement
across BLOC's digital platforms.
Strong engagement rates across multiple officials (peaking at 17.6%) and consistent share activity (41 total
shares) indicate an opport nit to dri e ke messages thro gh Tr sted Voices
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Total Number of Posts

40

Total Number Shares

41

4 190 229 1 5.10% Total # of Views 6,303

3 368 460 1 12.20% Total # of Impressions 5,070

3 362 344 1 8.70% Total Shares 41

3 490 383 1 10.90% Total Engagement Rate 1445.50%

3 1,976 352 17 8.60% — —

Mayor Steve Breitkreuz

Mayor Joyce L. Davis

Mayor Michelle J. Gomez

Mayor Todd Drosky

Mayor Felicia Brunson

D J l G

Showing 10 of 13 Rows

# OF POSTS VIEWS IMPRESSIONS SHARES ENGAGEMENT RATE TOTAL # OF POSTS 40MEMBER

⌬

Website

Website Sessions

2026-03-05 242

2026-03-10 188

2026-03-01 161

2026-03-06 126

2026-03-04 117

2026-03-11 113

2026-03-03 113

2026-03-15 106

2,661
Sessions

GA4 Total Users

2026-03-05 238

2026-03-10 186

2026-03-01 159

2026-03-06 125

2026-03-04 114

2026-03-11 109

2026-03-03 109

2026-03-15 105

2,473
Total Users

GA4 Views

2026-03-05 315

2026-03-10 223

2026-03-01 212

2026-03-19 175

2026-03-03 158

2026-03-06 156

2026-03-11 155

2026-03-02 154

2026 03 09 148

3,698
Views
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March Website Updates:
N/A

⌬

Public Relations

Number of Clips YTD

5

AVE (Online + Print) YTD

100,821

Online & Print Readers…

100,821

March 2026 PR Report: N/A
February 2026 PR Report: https://app.criticalmention.com/app/#/report/8d68df30-0129-4d15-8aba-ea049ee247d2
January 2026 PR Report: N/A

569 490 2h 12m 21s 603 0.00 2,329 0.00

319 320 1s 413 0.00 1,093 0.00

114 93 53m 49s 136 0.00 427 0.00

102 96 17m 16s 125 0.00 402 0.00

89 89 — 108 0.00 294 0.00

77 49 1h 11m 56s 89 0.00 423 0.00

72 72 — 91 0.00 241 0.00

72 72 — 88 0.00 237 0.00

/

/page/19/

/students/scholarship-program/

/comprehensive-solid-waste-system-

/page/26/

/municipal-members/

/page/17/

/page/21/

Showing 50 of 603 Rows
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0 5 0 — — — — — — —

0 100,821 0 — — — — — — —

$0.00 $1,313.00 $0.00 — — — — — — —

0 0 0 — — — — — — —

$0 0 0 — — — — — — —

0 0 0 — — — — — — —

$0 0 0 — — — — — — —

N/A Positive N/A — — — — — — —

N/A Scholarship Applica N/A — — — — — — —

# of Clips

Est. Audience (Print + Online)

Pub. Value (Print + Online)

TV Audience

Pub Value (TV)

Radio Audience

Pub Value (Radio)

Sentiment

Notable Mentions

Showing 9 of 9 Rows
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